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messwas Thoro's growing intemet

...says Faisal Farooqui,
CEO of Mouthshut.com

Shreya Badola

What is your USP?

MouthShut.com has al-
ways been a web plat-
form for consumer rat-
ings and reviews. Our
USP has been to allow
consumers to share
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usage In India’

their opinions on prod-
ucts and services and
thus help other con-
sumers as well as
brands with genuine
feedback. We've recently
launched Dealface.com,
which provides best
deals at great discounts
to consumers.

Online consumer portals
have been growing big
off late, how do you per-
ceive this trend?

I would like to state that
the online industry in
general has come up
with leaps and bounds.
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E-commerce, though not
exactly thriving, has be-
gun making its mark.
Apart from these, blog-
ging platforms and daily
discount deal sites have
also begun to prosper.
There’s growing inter-
net usage in India.

What gives you an edge
above the others?
Constant  innovation.
We've been a social me-
dia platform with power-
ful features much before
facebook and twitter
We've got more than 4
million registered users.

How do you ensure con-
sumer satisfaction?

We have strong cus-
tomer support teams
that work round the
clock in resolving issues
and clearing cobwebs. I,
personally, have been ac-
tively involved in the
support platform as it
helps me better under-
stand our members and
our visitors. We have a
‘Dial the CEOQ’ program
where members are en-
couraged to speak to me
directly.

b_shreya@dnaindia.net



