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ONLINE SHOPPING ON

The availability of more
options from across the globe,

How 1ast ig this pheromenon of online shapging calch-
| up? *in India, online shoppng is & recent phsncen-
o, Though' It ook = Ume, 1L ls defmilsly coching up

R L. Thane was & hme whaén people wore afrid of
ease n[ shnpi)ll:l.g Et w E“"e{l throwgh anling ransactinns. Now thare &8 mn;.?;lliﬂ
1 x which scaurs th Iniarmet for st deals and besl practices.
tlmf nl: thE dﬁ}' H]]d. Hmple a't“] The Consiames s An evar ovahin speces and s not sdraid of
safe net banking procedures £0ing that extra mile 10 got Nimsoif a profitabée desl. Online
T shapping is datinilely on a kigh in metos whens the young. urbam
seem to be the factors pushing paplatian & foeging sheod.” bolloves Faisal Farooqul, CEO,
MamthShut com
more antl mare p&l][]lt Blest, walll this tresnd i anline shapping éver slipinto the Singe of
b - sapersding Siore or mall shoppng? Wil moee ard meee people
towards e-buying. Nupur Ecleartrip preer e buying? And If this Gons nappen, wil it be & healthy form of
trade? I th enkire plaifarm goes virlunl than o compleiohy new 581
Kherdekar I'EPG:I'I.'E.. e of rufes and regulntions will have 1o coma Int place. 1f 1hes hag

peng, and all e shops ged wiped cul by 1he Inbemet wave, (hen
thitre alse aiises 4 possbility of the entine rend estnte maket going
1R

Famoqul chooses 1o dsagnes, “Not realy, in tact it shoukdn, &
heeal iy marke nesds bath, online and offlineg transactions, Malls
sl adnres: hinve thiir o ma oot pLss. and S placs,
el trrsactions e hefr own setof vialor-méssion objoctives.”

1P & Nepor released by Comscons omfier this yeor, the overage
= tirne spent anfine by on ndian is 12,5 Bouws, With over 75% of the ¥
ropuation baing unded tha age of 34 and had of the TA% being
uryiler 24, Addeng insight 1o this s the sundvey conducind by The
Azsocinted Chumbers of Commencs and bndustey of [ndin
[ASSOCHAM, which slated that consumers In Mambasmnkog pim-
Inex cine Amoey, bap five cilk=s, with almast G55 of Mumbaikaes sy
ing} theyy praler shopping anlime and cited rsing fuel prices as one of
1R pimany fessan iy do Aot wait o ofer amend malls, iredl-
thanal shapping hubs,

Frcilities ik frop alsppng podinet rabmps e ews, mulbiple pay
st options; pioed et ermsanstration videns gl ree maum policy
largely influincs the pachasing decision of conduimers shopping
dniing, contluded e ASSOCHAM surwry, "Guys ot thebookeinnes
don't hate: @ clse aboul thin books, Thern IS nopoIM, Feading the
resresy onling and then going o the boohetomg. o ke the pur
chnse, i vou can buy it onling. 54 1 T know what oactly | sm kook-
iny, far, then §oeder it online as § got better deals, Plus | don't pet

eh V.

watld and thers will Soon be oan e when living in the “mal

world will become a1 thing, of the pest.
Customens nll Bross (e gobs, more = indan’s how often
Bean categoneed a5 the knds who ke-be 508 and feel the prediect
bofore bandng it, The times and trepds. truly ars chinging. From
betingg the Rind that needed o fesd (he product; to reviowing and
shart lsling the product crline and thon honding 10 the siomes o
buy it. But toctay, prople ane finally ghing p that nesd of fesking
the product belore purchasing it end are buying cnline, &nd the
lignd is 5t o grow,

TN"':I Wils 0 gra whan the world was undwang of the virual

A HIGH

Market Size and Growth
India’s e-commerce market is worth about Rs
50,000 crores in 2011. About B0% of this Is
travel related (airline tickets, rallway tickets,
hotel bookings, online moblle recharge eté.).
Qnline retalling comprises about 15%. India
has close to 10 million online shoppers and is
- Erowing at an estimated 40-45% CAGR vis-&-
vis a global growth rate of 8-10%. Electronics
and apparel are the biggest categores in
terms of sales.
The heey crivaers of the anlire Industry Erowt in sdio shicn las
ot SO millkan vsars gl ;

increasing brosdband internet (growing ot 35% Mol and 36
1 § S U ¥

Reirg mmnmmunuamm- peandiy mabil
midciia ies with ligh Spasble |names, T

e 10 il 5 avallabis ot brick and mortar sl lees.
Busy |fesiyies, urban traffis congestion and tack of time for

shopping. i
Liwer prices: compared 1 beick snd maortar ratal deiven ty
daintermedation and rduced imventory and real estate cost.
—B, Amiriah i, GAL First Data India and 16301 Merchant
HTE Barvices.

charged for delivery,” sms Vives Ananit o Flipkart regulae

Thiz onéirie: retoll indusiry in bndia bs kely 1o be worth Rs, 7,000
erore by M5 dise to easy awaliabllity of broadhand services and
mereasing Intemat penetrmilon acnoes thie couptn. 4 booming
econoimy and rsing disposatie incomes hive contribated totha
eretiuilicn of anline shopping,® says DS, Rowa, Secretaey General,
ASEOCHAM,
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